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STAFFING

Examiner: Brian Ridge
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RATIONALE

This course is designed to enhance the appreciation of factors at play in cross-cultural
communication, and as such, the course complements the organising principles of the MA
in Asian Studies, namely, cross- cultural communication and understanding. With this in
mind this course works from the basis that individuals typically belong to more than one
group in any society, and that this diversity reflects itself in differing behaviours, perceptions
and interests, both within and between societies. Societies can also differ markedly in terms
of cultural homogeneity, and in how they view other cultures and societies in terms of
power, 'closeness' and 'separateness'. Cross-cultural communication is therefore often part
of the negotiation process across cultural boundaries and is also integrated into both an
individual and societal mediation to modify such cross-cultural encounters: people do not
passively react to situations. Rather than merely be seen as cases where one group or
individual reacts, cross-cultural encounters can be analysed productively if the impact on
all parties is examined rather than just on one.

SYNOPSIS

Cross-cultural communication will examine cross-cultural encounters in terms of the various
dimensions of these contacts - mass versus interpersonal, languages used, topic, location,
and perceived roles of the participants. This typical domain analysis allows the impact of
the individual factors in any one situation to be assessed, and to establish useful contrasts
of one domain with another. The course will also cover theories and methodologies of
cross- cultural communication by using case studies of cross-cultural communication in an
Australia-Asia context.
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OBJECTIVES

On successful completion of this course students will be able to:

• demonstrate in both written and oral form a critical and informed awareness of the
range of factors affecting cross cultural encounters;

• weight such factors;
• explicitly and coherently draw up useful predictions of what factors will be crucial

in particular cross-cultural encounters;
• critically evaluate a variety of analytical approaches to cross-cultural

communication.

TOPICS

Description Weighting (%)

1. A THEORETICAL BASES OF CROSS-CULTURAL INTERACTION 0.00

2. Theory and definition of the field. 0.00

3. Methodologies and rationales behind studies of cross-cultural
communication processes.

0.00

4. Language, culture, stereotyping, and power interplay in cross-cultural
communication.

0.00

5. Processes in cross-cultural interactions. 0.00

6. Outcomes of cross-cultural communication. 0.00

7. World views and their impact on cross-cultural communication. 0.00

8. Cultural values, cultural assumptions, and their impact on cross-cultural
communication. B CASE STUDIES

0.00

9. Cross-cultural issues in business relations with Asia. 0.00

10. Language status (including English), use, and cultural values, in
Singapore, Malaysia, Japan, China.

0.00

11. Cross-cultural communication in the context of diplomacy, international
education, the classroom, and the workplace.

0.00

12. The impact of relative perceptions of Australia and by Australians of
others - particularly of Asia - on cross-cultural communication.

0.00

TEXT and MATERIALS required to be PURCHASED or ACCESSED:

Books can be ordered by fax or telephone. For costs and further details use the 'Book Search'
facility at http://bookshop.usq.edu.au by entering the author or title of the text.

Samovar, L.A. and Porter, R.F. (eds.) (2000) "Intercultural Communication: A Reader",
9th edn, Wadsworth, Belmont, California: Wadsworth.

WORKLOAD DETAILS:

Seminars 26 hours Private Study 300 hours
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Brick, J. 1991 China: A Handbook in Intercultural Communication, NCELTR Publications,
Sydney.

Clyne, M. 1994 Intercultural Communication at Work: Cultural Values in Discourse,
Cambridge University Press,

Edwards, J. 1994 Multilingualism, Routledge, London.

Gudykunst, W. & Young Yun Kim, 1997 Communicating with strangers: an approach to
intercultural communication, McGraw-Hill, New York.

Hendon, D.W. et al, 1999 Cross-Cultural Business Negotiations, Praeger, Westport, Conn.

Koyama, T. 1992 Japan: A Handbook in Intercultural Communication, NCELTR
Publications, Sydney,

Reference Materials: Blackman, VC. 1997 Negotiating China, Allen & Unwin, Sydney.

Ronowicz, E. & Scollon, S.W. 2001 Intercultural Communication, 2nd edn, Blackwell,
Oxford.

Spencer-Oatey, H. (ed) 2000 Culturally Speaking: Managing rapport through talk across
cultures, Continuum, London.

Wierzbicka, A. 1997 Understanding cultures through their key words:Russian, Polish,
German, and Japanese, Oxford University Press, New York.

Wierzbicka, A. 1999 Emotions across languages and cultures: diversity and universals,
Cambridge University Press, Cambridge.

Young, D.E. & Goulet, J.G. 1994 Being Changed by Cross-Cultural Encounters, Broadview
Press, New York.

ASSESSMENT DETAILS

Description Marks Out of Wtg(%) Required Due Date

ORAL SEMINAR
PRESENTATION

999.00 0.00 Y 04 Mar 2002
(see note 1)

2,000 WORD WRTTN VERSION
OF SE

999.00 30.00 Y 04 Mar 2002
(see note 2)

MAJOR PAPER (2500 WORDS) 999.00 40.00 Y 04 Mar 2002
(see note 3)

END OF SEM 2 HOUR
EXAMINATION

999.00 30.00 Y END S1
(see note 4)

NOTES:

1. Further details about the due dates are detailed in the assessment section of the
Course Specifications.

2. Further details about the due dates are detailed in the assessment section of the
Course Specifications.

3. Further details about the due dates are detailed in the assessment section of the
Course Specifications.
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4. Further details about the due dates are detailed in the assessment section of the
Course Specifications.

OTHER REQUIREMENTS

1 In order to meet course objectives, students are strongly advised to attend all seminar
classes on campus.

2 All items of summative assessment must be completed and submitted by specified
due dates in order for a student to be eligible for a passing grade in this course.
Penalties for any unsubstantiated late submission of assignments will be applied
consistent with Arts Faculty policy.

3 To successfully complete the course, students must obtain an aggregate 50% of
the total marks to be awarded, including at least a passing grade in each of the
assessment items.

4 The final grade is based on the summative totals for all items of assessment and is
assigned in accord with Faculty guidelines.

5 *Assessment 2 to be submitted a week after oral seminar presentation)
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