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Marketing is an important function of all organisations that serve customers. This includes private
organisations, non-profit organisations, government departments and institutions. Marketing
involves determining the needs and wants of markets and satisfying those needs. In this course,
we will consider the role of marketing within the firm, and examine the marketing management
process. Marketing involves a range of activities including identifying market opportunities,
selecting target markets, examining the buying behaviour of consumer and business markets and
developing offerings that meet the needs of those markets. This involves developing the right
products at the right price, promoting those products and making them available to the market.

Marketing is an evolving, dynamic and exciting field of study that has led to challenging and
interesting careers for many who have taken the marketing major. I hope that you enjoy studying
the course.

Course personnel

Course team leader – Dawn Birch

Welcome to the Department of Marketing and Tourism. I have been
teaching at USQ since 1992. My main areas of teaching are in
Introduction to Marketing, Marketing Channels, Services Marketing,
Promotion Management and New Product Development and Marketing.
Prior to joining USQ, I was employed as the marketing manager of an
international engineering firm. I have also worked in the retail sector,
the commonwealth public service, and health sector.

I have a Master of Education (with distinction), majoring in further
education and training, a Master of International Business and a Bachelor
of Business (with distinction), majoring in marketing and human resource
management. My current research interest is marketing education, and
in particular online teaching strategies.
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