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Name



Dr Dawn Birch

Address


21 Manor St





Drayton QLD 4352

Telephone


Work (0746) 311233





Home (0746) 301439
Present Position

Senior Lecturer (Marketing)




Academic Level C 


School of Management and Marketing, Faculty of Business

Academic Qualifications


Doctorate of Education

Queensland University of Technology
Master of Education (Further education and training – with distinction)
Dean’s commendation for outstanding achievement
University of Southern Queensland

Masters of Business (International Business)





University of Southern Queensland





Bachelor of Business (Marketing/HRM - with distinction)





University of Southern Queensland (1992)





Diploma in Export Management




Australian Institute of Export (1993)





Diploma in Market Research




Market Research Society of Australia (1994)

Major awards





· Pearson Education ANZMAC (2003) Marketing Educator of the Year Award 

· Emerald Literati Awards' Outstanding Paper Award (2004) - International Journal of Retail & Distribution Management vol. 31, no 2/3 ‘Entertainment-seeking shopping centre patrons: the missing segments’
· Dean’s commendation for the Faculty of Business Design and Delivery of Teaching Materials (2007)
Fields of research interest


Educational Technology




Marketing Education 
Services Marketing



International Advertising



Domestic Barter Systems




Employment history
2007–now
Senior Lecturer, Faculty of Business, USQ, Toowoomba

2006-2007
Acting Head of Department of Marketing and Tourism (Nov – Mar)

2005–2006
Senior Lecturer, Faculty of Business, USQ, Toowoomba

2005-2005
Acting Assistant Dean Teaching & Scholarship (Feb - July)

2001-2001
Acting Head of Department of Marketing and Tourism (June – Dec)

1996-2004
Lecturer, Faculty of Business, USQ, Toowoomba

1992-1995
Associate Lecturer, Faculty of Business, USQ, Toowoomba

1991-1992
Manager of Business Development, PPK Consultants Pty Ltd, Adelaide

1990-1991
Marketing Tutor, SEVS, Workers Educational Association, Adelaide

1987-1991
Full-time external business student

1985-1986
Sales Assistant, John Martins Pty Ltd, Adelaide

1981-1985
Home duties
1976-1980
Clerical Assistant - OIC Registry - Commonwealth Public Service

Teaching

The following table illustrates my teaching involvement at USQ since 1992:

	Course
	Level
	Roles
	Development

	Marketing Strategy
	UG
	Tutor
	None

	Introduction to Marketing
	UG
	Course leader/tutor
	External notes and assessment

CD development

Course home page

Market Segmentation website

Tutorial program

	Marketing Management
	PG
	Course moderator
	External notes and assessment

CD development

Course home page

	Marketing Channels
	UG
	Course leader/tutor
	External notes and assessment

CD development

Home page

Channel design web site

Case analysis website/audio presentation

Tutorial program

	Marketing Research Project
	UG
	Group supervisor
	None

	Services Marketing
	UG 
	Course leader
	Assessment

Home page

Case analysis website/guidelines

	Promotion Management
	UG
	Course leader
	External notes and assessment

CD development

Course homepage

Assessment website

Tutorial program

	Services Marketing Management
	PG

EDBA
	Course leader
	Assessment

Internal teaching materials

	New Product Development
	PG

EDBA
	Course leader
	External notes and assessment

	Human Resource Sales Management
	PG
	Course leader
	External notes and assessment

	Research Methodology
	PG
	Marker
	Module on tests of difference


Teaching objectives

· To be innovative in the delivery of teaching materials and adoption of teaching strategies.

· To remain abreast of the latest developments in delivery modes and teaching strategies.

· To create a challenging, engaging, enjoyable and interactive learning environment for students within a socio-constructivist paradigm.

· To assist students to apply marketing theories and principles to ‘real-world’ marketing situations.

· To allow students to learn by building upon and sharing their experiences and to learn by doing.

· To allow students to acquire the necessary graduate skills, knowledge and abilities to gain employment in the marketing sector.

· To stimulate students to extend their current thinking to embrace new concepts and to be innovative in their approach to problem solving.

· To allow students to become confident and resourceful in problem solving and independent learners.
· To continue to seek to improve my teaching style and practices.
Research

Current research project

· Learning impact of multiple representations of content
Doctorate of Education

Thesis Topic:
Factors influencing academics’ development of interactive multimodal technology-mediated distance education courses
Supervisors:
Dr Bruce Burnett, QUT and Dr Margaret Lloyd, QUT
Doctor of Philosophy (terminated)
Thesis Topic:
Service employees’ perceptions of the impact of rewards on their discretionary behaviour during a service encounter

Not completed:

Program voluntarily terminated July 2001 
Stage reached:

Exploratory study completed and questionnaire development
Funding Received:
Academic Development Leave 1997 (6 months)

Faculty Research Grants 1998 ($3979.92)

Masters of International Business
Thesis Topic: 
Accent: A Dimension of Source Evaluations in International Television Advertising
Awarded

December 1995 

Funding Received:
Post-graduate Research Scholarship, 1994 and 1995




Faculty Research Grant 1994 


($1015)




Faculty Research Grant 1994 


($2528)




Cathie Funding Grant 1995 


($7255)

Chief Researcher - Departmental Research Project
Research Topic:
'An Exploratory Study of Domestic Barter Systems in Australia'

Funding Received:
Faculty Research Grant 1993

$5980

As chief researcher for this project, I have coordinated the activities of team members, developed the research proposal, undertaken the exploratory phase of the research process, assisted with the development of a mail survey, co-authored and presented papers.  

Assistant Researcher - Department Research Study
Research Topic: 
Validating Reidenbach and Robin's Scale of Business Ethics

Funding Received:
Faculty Research Grant 1992 

$3570

I provided research assistance to Professor Oliver Yau including the development of the questionnaire, pilot testing, mail survey; data entry, and statistical analysis.  I completed my commitment to the project in April 1994.

Publications
Journal articles
· Birch, D. and Burnett, B. 2008, Encouraging academics’ development of technology-mediated distance education courses, to be submitted to Australasian Journal of Educational Technology
· Birch D. and Burnett, B. 2008, Interactive Multimodal Technology-mediated Distance Education Courses: The Academic’s Perspective, submitted to Japanese Journal of Educational Media Research
· Birch, D. and Burnett, B. 2008, Factors influencing academics development of interactive multimodal technology-mediated distance education courses: An Australian case study, submitted to Journal of Educational Technology and Society
· Birch, D. and Sankey, M. 2008, ‘Factors Influencing academics’ development of multimodal distance education courses’, International Journal of Educational Development using ICT, vol. 4, no. 1. 
· Birch, D and McDonald, J. 2007, ‘Distance education students attitudes towards compulsory virtual teamwork in an undergraduate business course’, e-Journal of Business Education & Scholarship of Teaching, vol. 1, no. 1, 2007, pp:14–23, http://www.usc.edu.au/University/AcademicFaculties/Business/Research/e-JBEST/e-JBEST.htm

· Birch, D. and Volkov, M. 2007,  ‘Assessment of online reflections: A strategy for engaging English second language (ESL) students’, Australasian Journal of Educational Technology, vol. 23, no. 3, pp. 291-306.
· Sit, J., Merrilees, B. and Birch, D. 2003, ‘Entertainment-seeking shopping centre patrons: The missing segments’, International Journal of Retail & Distribution Management, vol. 31, no.2, pp. 80-94. (Winner: Best paper award)

· Liesch, P. and Birch, D. 2000, ‘Community-based LETSystems in Australia: Localised Barter in a Sophisticated Western Economy’, International Journal of Community Currency Research, vol. 4, pp. 1-17.
· Birch, D. and McPhail, J. 1999, ‘Does Accent Matter in International Television Advertisements?’ International Journal of Advertising, vol. 18, no. 2, pp. 251-68.
· Liesch, P., St Hill, R. and Birch, D. 1998, Enigmatic Exchange Mechanisms in Modern Societies: Community and Business Barter and International Countertrade’ Journal of Non-Profit and Voluntary Sector Marketing, vol. 3, no.1, pp. 45-56.  
· Birch, D. and Liesch, P. 1998, ‘Moneyless Business Exchange: Practitioners’ Attitudes to Business-to-Business Barter in Australia’, Industrial Marketing Management, vol. 27, no. 4, pp. 329-340.

· Birch, D. and McPhail, J. 1997, ‘The Impact of Accent in International Television Advertising’, Global Business Languages, vol. 2, pp. 91-105.
· Birch, D. and Liesch, P. 1997, ‘Moneyless exchange: Attitudes of participants in Australian community barter systems,’ Journal of Non-Profit and Voluntary Sector Marketing, vol. 2, no. 3, pp. 240-51.
Book chapters
·      Birch, D. and Burnett, B. 2008, ‘New pedagogies from afar: Factors influencing academics’ adoption, integration and development of multimodal distance education courses’ accepted  for 'Institutional Transformation through Best Practices in Virtual Campus Development: Advancing E-Learning Policies' IGI Global
· Liesch, P. and Birch, D. 2000, ‘Research on business-to-business barter in Australia’ in Woodside, A. (ed), Advances in Business Marketing and Purchasing, vol. 9, Stamford, JAI Press Inc. pp. 353-84.
Conference papers

· Birch, D. 2008, Interactive Multimodal Technology-mediated Distance Education Courses: The Academic’s Perspective, Academy of Marketing 2008 Conference, Aberdeen, Scotland, July 8 – 10
· Birch, D. 2006, Pedagogical motivations and barriers for developing multimodal distance education courses, Academy of World Business, Marketing and Management Development Conference, Vol 2, No.9 July 2006, pp. 348-60
· Sankey, M. and Birch, D. 2005, Researching transmodal delivery at USQ: Different horses for different course, New Researchers for New Times conference, QUT, November 28.
· Birch, D. and Volkov M. 2005, Students’ perceptions of compulsory asynchronous online discussion, Proceedings of ANZMAC, December 5-7, Perth.

· Birch, D. and Gardiner M. 2005, Students’ Perceptions of Technology-based Marketing Courses, Proceedings of ANZMAC, December 5-7, Perth.
· Birch, D. and McDonald, J. 2005, Students’ perceptions of a virtual team assessment item (VTAI): An Australian case study, Proceedings of Breaking Down Boundaries: ODLAA Conference 2005, Adelaide, http://www.unisa.edu.au/odlaaconference/referred-papers.htm
· McDonald, J, Birch, D., Gray, A., Gururajan, R., Hingst, R., Maguire, M. 2005, 'An exploratory study to determine students' perceptions of the value of interaction in an Australian classroom context and the perceived impact on learning outcomes', paper presented to Centre for Research in Lifelong Learning International Conference, Scotland, 24-26 June.
· Birch, D 2004, ‘Participation in asynchronous online discussions for student assessment’, Proceedings of ANZMAC, 29 November – 1 December 2004, Wellington, New Zealand.
· McPhail, J and Birch, D 2004, ‘Students’ attitudes towards technology-enhanced learning resources for an introductory marketing course’, Proceedings of ANZMAC, 29 November – 1 December 2004, Wellington, New Zealand.
· Sit, J and Birch, D 2003, ‘Impact of Entertainment on Regional Shopping Centre Image: Implications for Youth Shopper Segmentation, Published in the conference proceedings for ANZMAC, 1-3 December 2003, Adelaide.
· Sit, J., Wong, H.Y. and Birch, D. 2002, ‘An exploratory study on service dimensions of regional shopping centres: A segmentation approach’, Published in the conference proceedings for ANZMAC, 2002 Melbourne.

· Sit, J. and Birch, D. 2001, An exploratory study on performance dimensions of sub-regional shopping centers, Published in the conference proceedings for ANZMAC, Massey University, Auckland, New Zealand, 3-5 December 2001.
· Birch, D. 2001, The impact of rewards in the hotel sector, Abstract published in proceedings of SERVSIG conference, Sydney, May 26-28.
· Sit, J. and Birch, D. 2000, The measurement of shopper’s perceptions of the performance for regional and sub-regional shopping centres, published in the Proceedings of Australian and New Zealand Marketing Educators’ Conference, Gold Coast, Queensland, 28th Nov – 1 Dec, p. 26. 

· Birch, D. and Perry, C. 1997, The impact of rewards on employee empowerment in the services sector, published in the Proceedings of Australian and New Zealand Marketing Educators’ Conference, vol. 3, eds. Peter W. Reed, Sandra L. Luxton and Michael R. Shaw, Department of Marketing, Monash University, Melbourne, 1-3 December, pp.1369-85.

· Liesch, P. and Birch, D. 1996, ‘Institutionalised Business Barter: An Alternative Business Marketing Exchange System in Australia’, Proceedings of the 12th International Conference on Industrial Marketing and Purchasing, Karlsruhe, September 5-9.
· Birch, D and McPhail, J. 1996, ‘The Impact of Accent in International Television Advertising’, abstract published in the Proceedings of the Second Asia-Pacific Association for Consumer Research Conference, Perth 12-13 July.
· Birch, D. and McPhail, J. 1995, ‘Accent: A Neglected Dimension of Source Evaluations in International Television Advertising’, Proceedings of the Seventh Bi-Annual World Marketing Congress, eds. K. Grant and I Walker, Academy of Marketing Science, Melbourne, 6-10 July, pp. 7-62 - 7-68.
· Liesch, P., St Hill, R. and Birch, D. 1995, ‘An Enigma in Modern Societies: Barter Exchange and Countertrade’, Proceedings of the Seventh Bi-Annual World Marketing Congress, eds. K. Grant and I Walker, Academy of Marketing Science, Melbourne, 6-10 July, pp. 13-116 - 13-123.
· Birch, D., Liesch, P. and Yau, O. 1994, ‘Institutionalisation of Domestic Barter as an Alternative Marketing Exchange System in Australia’, in Eds. F. Yuncheng and W. Chowhou, Proceedings of the 10th Academy of International Business, Southeast Asia Regional Conference on Asia-Pacific Business, Year 2000, Beijing, China, pp. 203-209.
Published case study

· Birch, D. 2002, ‘Ron Brown Accounting Pty Ltd:  Managing a professional service firm’, published in Principles of Marketing, 2nd edn. Prentice Hall, Sydney.
Published working papers
· Birch, D. and Liesch, P. 1996, ‘Barter Exchange Among Australian Enterprises: An Empirical Investigation’, Department of Management Working Paper Series, No. 95-03, University of Tasmania, pp. 1-31.
· Birch, D. and Liesch, P. 1996, ‘An Empirical Investigation of the Attitudes of Participants to Australian Community Barter Systems, Management Papers: A Working Paper Series, Faculty of Business, University of Southern Queensland, Toowoomba, Vol. 6, No. 1, pp. 47-71.

· Liesch, P., St Hill, R. and Birch, D. 1994, ‘An Enigma in Modern Societies: Barter Exchange and Countertrade’, Management Papers: A Working Paper Series, Faculty of Business, University of Southern Queensland, Toowoomba, Vol. 4, No. 4, pp. 56 - 74.
· Birch, D., Liesch, P. and Yau, O. 1994, ‘Institutionalisation of Domestic Barter as an Alternative Marketing Exchange System in Australia’, Management Papers: A Working Paper Series, Faculty of Business, University of Queensland, Toowoomba, Vol. 4, No. 2, pp. 27 - 41.
Research supervision

· Principle supervisor - Jason Sit – First class honours – Service performance of shopping centres (graduated)
· Principle supervisor - David Carroll – Master of Business – Student retention in MBA programs (currently under examination)

Research panels


Panel member for PhD proposals for:

Jason Sit, PhD candidate USQ – shopping centre entertainment segments

Tiana Hopper, PhD candidate USQ – marketing in private and public hospitals

Francis Woodside, PhD candidate USQ – sponsorship-leveraged packaging

Track chair, reviewer and consulting reader of papers
· Reviewer - ANZMAC, Dunedin 2007
· Consulting reader – Psychological reports – Perceptual and Motor Skills 2006 
· Reviewer - ANZMAC, Brisbane 2006
· Track Chair - 2006 Academy of World Business, Marketing & Management Development Conference
· Session Chair and Reviewer – ANZMAC Perth 2005
· Reviewer - ANZMAC, Wellington, December 2004
· Reviewer - 2004 Academy of World Business, Marketing & Management Development Conference
· Reviewer - ANZMAC, Auckland December 2001

· Reviewer - ANZMAC, Gold Coast November 29-31, 2000

· Reviewer - Association for Consumer Research, ACR – Asia Pacific Conference, Hong Kong, June 18-20, 1998.

Service

Management roles

· Acting Head of Department Marketing and Tourism (Nov 2006 – Mar 2007)

· Acting Associate Dean Teaching and Scholarship (Feb – July 2005)

· Acting Head of Department Marketing and Tourism (June – December 2001)

Committee membership
· Chair School of Management and Marketing Learning and Teaching Enhancement Committee (2008)

· Member School of Management and Marketing Research and Higher Degrees Committee (2008)

· Member USQ Board for implementation of StudyDesk (2007/2008)

· Member School of Management and Marketing Learning and Teaching Enhancement Committee (2007/2008)

· Member USQ Technology-Enhanced Learning Project Reference Group (2007/2008)

· Member Faculty of Business - Staff placement advisory committee (2007)

· Member USQ Learning and Teaching Enhancement Committee (2004-5)

· Member Faculty of Business Learning and Teaching Enhancement Committee (2005)

· Chair USQ Working party on database for learning and teaching exemplars (2004–5)

· Member USQ Transnational Pedagogy Committee (2005)

· Member USQ Transmodal Delivery Committee (2005)

· Member USQ SETS working party (2005)

· Member Faculty of Business teaching forum committee (2001-2003)

· Chair Faculty of Business core course teaching committee (2001)

· Member USQ Equal Opportunity Committee (1999)

· Chair USQ Women’s Network (1997-98)

· Vice Chair USQ Women’s Network (1997)

· Chair Academic Sub-committee of the Women’s Network (1996)

· Member Academic Sub-committee of the Women’s Network (1996-01)
· Member Staff Development Committee of the Women’s Network (1996-99)
· Member Inclusivity Working Party Student Equity Committee (1997-98)

· Chair University Working Party on Cross-Cultural Awareness (1994-1996)

· Member and Publicity Officer for the Toowoomba Branch of the Australian Institute of Management (1995-1996)

Selection panels

USQ Faculty of Business Librarian

Department of Marketing & Tourism, Faculty of Business – Levels A, B, C, D and E
Member of numerous selection panels for Faculty of Commerce and Faculty of Arts

Staff representative on students bodies

USQ marketing students’ group - Marketing in Tertiary Education (MITE) - student chapter of the Australian Marketing Institute (1996-97).  
Faculty of business representative on student bodies
Committee of the student chapter - Australian Institute of Management (1996-97)

Speaking invitations
· Enhancing the student learning experience with online learning, Sunshine Coast University, February 2007

· Transitions: Both sides of the story conference, USQ, 28 April, 2003
Faculty of Business Teaching Forum: Sessions conducted

· Multimodal learning: Reconceptualising distance education (2007)

· Interactivity in the classroom (2005)

· CD development: Are we heading in the right direction? (2004)
· Making the most of WebCT (2003) 
· Teaching strategies for adult learners (2002)

· Using student diaries for assessment (2001)

Workshops conducted

· USQ Staff development workshop (March 2004) – ‘Enhancing the learning experience through the course home page.

· Course home page editing for Department of Marketing and Tourism – (2003)
· Course home page development for Marketing Department – (2001)
· One-day SPSS workshop for postgraduate residential school – (1997)
Panel membership

Faculty of Business Researchers’ and Supervisors’ Forum – August 1997
Workshops and seminars organised

· Three workshops on academic promotion for year 2000 for the Academic Sub-committee of the Women’s Network Chair (November 1998, November 1999, May 2000).

· Workshop – ‘Managing your academic career’, 8 November 2000.

· Second annual conference ‘Leaders today shaping tomorrow’, USQ Women’s Network – October 1997.
· Third annual conference ‘Toward 2000: The changing workplace’, USQ Women’s Network, October 1998.

· Fourth annual conference – ‘Work, Women, Well being’, USQ Women’s Network, October 1999.

· Phd completion strategies – July 1999

· Interactive teaching methodologies

Faculty of Business Orientation 2003-2006

Presentations to new students on what lecturers expect
Assessment of Heritage Building Society Marketing Scholarships 2007 - 2008
11
6

