MKT2001 – Assessment for external students
Assignment One: Discussion forum participation

Weighting

10%

Length


4 postings of at least 100 – 150 words (+/- 10%)
Due Dates

Two weeks after completion of associated module

Assessment objectives

· Demonstrate an understanding of the theory of promotional management through online discussion and application to real-world examples

· Demonstrate effective electronic communication skills
· Demonstrate an ability to present and support valid arguments and to synthesise a range of viewpoints

Your task

On Thursday of each teaching week across the semester, a member of the teaching team for this course will post an activity on the electronic discussion forum on the course homepage for this course (via USQConnect – Study Desk).  The activity will address some aspect of the module that will be covered in the following week as per the schedule below.  
Schedule of online activities and due dates 

	Topic
	Date posted
	Last date to post 

	1
	  1 March
	22 March

	2
	  8 March
	29 March

	3
	15 March
	  5 April

	4
	22 March
	12 April

	5
	29 March
	19 April

	6
	19 April
	10 May

	7
	 26 April
	17 May

	8
	   3 May
	24 May

	9 (a)
	10 May
	31 May

	9 (b)
	17 May
	  7 June 

	10
	24 May
	14 June


*** Please note there is no online activity for module 11.  

For assessment purposes, you can make your posting anytime after the date the topic is posted, however you must post before the latest date to post.  The topic will be closed on the day after the latest date to post at 9.00 am EST. 

During the semester, you are required to make a minimum of four (4) postings on at least four different module activities. The length of the posting must be a minimum of 100 words and a maximum of 150 words (+/- 10%).  Your posting would comprise a response to the activity as provided in the activity instructions. The purpose of this assessment item is for students to share their ideas, opinions and experiences with each other and to provide feedback to other students on their contributions.  For this assessment item, you should NOT quote definitions, explanations or examples directly from the textbook. Rather you should demonstrate your understanding of the relevant theory by applying it to real-world situations and/or your personal experiences.  You must use your own words to explain concepts and express your ideas, opinions and experiences.  At least one of your four assessable postings should be a constructive response to comments or issues raised by another student AND at least one of your assessable postings should be a synthesis or summary of the postings made by at least three other students on the activity.  Please note that you should use the ‘compose message’ button to post a new message, but when posting a response to other students’ postings you should use the ‘reply’ function.  Information on how to use the discussion forum is provided on the course homepage in a document called ‘How to use this course homepage’.  

You can post on six (6) different activities across the semester.  However, only your best four (4) activities will be used for your mark for assessment purposes – remember that one (1) of those assessable posting must be a response to another student and one (1) of those assessable postings must be a synthesis.  Also, only your first posting on a particular topic will be formally assessed.  Each posting will be marked out of 5 and then the total mark for your best four (4) postings will be divided by 2 to arrive at final mark out of 10 for this assessment item.  Remember you must attempt every assessment item to be eligible for a pass in this course.  This means that you must make at least one posting to be eligible for a pass in the course.  You will be marked as follows:
	Mark
	Quality of contribution

	5
	Excellent contribution – insightful comments that demonstrate an excellent ability to apply relevant theory to real-world situations and /or your own personal experience.  Ideas and opinions are clearly expressed in your own words.  Contribution is within the prescribed word limits.

	4
	Good contribution – insightful comments that demonstrate a good ability to apply relevant theory to real-world situations and/or your personal experience.  Ideas and opinions are expressed in your own words. Contribution is within the prescribed word limits.

	3
	Sound contribution – useful comments that demonstrate a sound ability to apply relevant theory to real-world situations and/or your personal experience.  Ideas and opinions are expressed in your own words Contribution is within the prescribed word limits.

	2
	Limited contribution – comments that demonstrate a limited ability to apply relevant theory to real-world situations and/or your personal experience.  Limited ability to express ideas and opinions in your own words. Contribution is within the prescribed word limits.

	1
	Minimal contribution – comments that demonstrate poor ability to apply relevant theory to real-world situations and/or your personal experience. Failure to express ideas or opinions in your own words. Contribution is below the prescribed word limit.

	0
	No contribution or plagiarism including copying other students contributions or quoting the text or other sources without providing the correct reference. 


For contributions that comprise a response to another student, you will be assessed on how effectively and constructively you have addressed the issues raised by that student, and how well you have articulated your own viewpoint.  For contributions that comprise a synthesis or summary of other students’ perspectives, you will be assessed on how well you have synthesised their views to arrive at a summary.  For example, you might discuss similar views to support a particular viewpoint, or you might present different views to emphasise that there is more than one viewpoint.
Assignment Two
Presentation script and visual aids
Weighting 

20%

Length


2000 words +/- 10% (script only)
Due Date

26 April 2007
Important:

· Late assignments will be penalised 20% per day

· The maximum extension that can be granted in this course is 7 days.

· Extensions are only granted in exceptional circumstances and documentary evidence is required.  Please refer to the extension policy in the course specifications.

· External students must be able to provide proof of postage on the due date.

· This assignment can be completed either with a team of other external students or individually.  Please see the explanation at the end of this assignment.

· You must correctly reference your sources of information using the Harvard referencing style.  Copying word for word from the text or other sources without using quotation marks and providing references including page numbers is plagiarism.  Plagiarism attracts severe academic penalties and may result in failure in this course.  Refer to the revised and updated version of the Communication Skills Handbook for the correct style.
Assessment objectives

After completion of this assignment, you should be able to:

· demonstrate an understanding of target marketing, positioning and consumer behaviour, discuss their relationship to promotional planning and apply these concepts to a promotional situation
· demonstrate an understanding of consumer response processes, discuss the implications for promotional planning, and apply them to a ‘real-world’ marketing problem
· demonstrate effective oral presentation skills including the preparation of a script and relevant visual aids

· correctly reference sources of information using the Harvard referencing style

· demonstrate effective teamwork (if working as part of a team)

Your task

For this assignment, you (or your team) are required to prepare (but not actually make) a presentation that would last about 20 minutes on one of the following consumer products.  

Lower involvement products
· Toilet paper

· Deodorant

· Biscuits

Higher involvement products

· Sport shoes

· Home gymnasium equipment

· Electronic pets 

The content of the hypothetical presentation should cover:

· Introduction and session overview (1 mark)

· Brief description of the company, product and the main consumer target market
· Provide a brief background of the company in terms of its size, scope of operations, product range, when established, where located etc (8 marks)
· Description of the product (4 marks)
· Discussion of one key target market for the product based on relevant geographic, demographic, psychographic and behavioural variables (8 marks)
· Discussion of the apparent positioning strategy for the product (2 marks)

· Discussion of the consumer behaviour associated with the product (relate to level of involvement) including the decision making process and the relevant internal psychological process.  If you select a low involvement product, you should note that the consumer decision-making process would not follow the five-step process presented on page 107 of the text - rather an alternative process based on a learn, do, feel sequence is more likely (refer to pages 150-1 of the text and the discussion on pages 121-2) (20 marks).
· Discussion of the response hierarchy that you believe best explains the consumer response process that is associated with the product (15 marks)

· Identification of the quadrant of the Foote, Cone and Belding Grid that the product most closely fits, justification of your choice (you may need to discuss any discrepancies that arise from the response model you have selected in the previous point) and a brief discussion of the implications for promotion (10 marks). 
· Application of the Elaboration Likelihood Model to explain the path to persuasion for this product (10 marks)

· Conclusion (1 mark)

· References (1 mark)

· Attachments (individuals 20 marks, teams 18 marks)

· script of presentation (2000 words) including references to both the text book and other relevant sources
· paper copy of PowerPoint or overhead slides

· team report if required (2 marks for teams only)

· Appendices if required.

You must submit:

· Script of the hypothetical presentation (2000 words). The script will cover the points that you will make around the key points that are on the PowerPoint slides and/or overhead transparencies.  As this is an academic exercise, as well as a practical exercise, please include in-text references in the script for both direct quotes and ideas.  References on the slides are only required for major ideas and direct quotes.
· A paper copy of your PowerPoint slides or overhead transparencies (using another type of program) and any handouts that may be used for the session.

· A correctly formatted list of references.

Notes on the assignment

· The marks assigned to each component of the presentation provide an indication of the relative importance of the component, and thus how many words to devote to each section.

· Your approach to this assignment will involve presenting diagrams of key models and demonstrating your understanding of the theory underpinning these models by applying them appropriately to the case.  You should use at least one other textbook, as well as relevant articles and sources to support your arguments.
· You will be assessed on 

· Content: coverage of the material, logical analysis, understanding of theory as evidenced by appropriate application.

· Format: structure of the presentation – introduction, body, conclusion, quality of visual aids, and teamwork (if applicable).
· As this is a hypothetical presentation, an audio-tape is NOT required.

· You should limit the number of slides used in the presentation to 20 slides.  Remember you would only include key points on the slide.
· If you are using PowerPoint, you should use the notes pages option for this assignment.  This option presents the PowerPoint slide on the top half of the page and an area for writing the script below the slide.  If you are using word, you could recreate a similar format so that the marker can see both the slide and the accompanying script for that slide on the same page.

· You will NOT be penalised for submitting black and white overheads if you cannot access or afford colour copies.

IMPORTANT: You can do Assignment 2 with a team of external students or individually

You may elect to do Assignment 2 either as part of a team of three external students or as an individual.  It would be our preference for you to be part of a team, as we encourage the development of teamwork, collaborative learning, and electronic communication skills.  However, we realise that working as part of a team may be problematic for some external students.  If you are able to work with a team on this presentation, you must contact the course leader in the second week of semester via email (birch@usq.edu.au) so that I can match you up with two other external students.  You will not be allowed to join a team after the end of the second week of the semester.  Of course, in order to complete the assignment you will need to communicate with these students on a regular basis using email and/or phone etc.  If you work with a team, each team member will be required to present a copy of the team report with their assignment folder (see below).  However, your team will submit only one joint presentation script and visual aids.  You will need to decide which team member will submit the presentation for assessment once the team has completed the assignment.  

Team report 

(to be submitted by each team member individually with their assignment cover)
Student name



Student number

Who were the other members of your team?

How often did you communicate with the other team members?

What means of communication did you use?

How did your team organise for the task?  That is, how did you decide what needs to be done, by whom, and by when?

What was your contribution to the presentation?

Did you feel your contribution was equal to the other team members?  If not, why not?

How well did you team work together on this task?  What went well?  What went wrong?

What difficulties, if any, did you experience in completing this assignment with your team?  And what strategies did you use to address these problems?
Other comments…..

Assignment Three 
Integrated Marketing Communications Plan
Length


2500 words (+/- 10%)
Due Date

31 May 2007
Weighting

20%

Important:
· Late assignments will be penalised 20% per day

· The maximum extension that can be granted in this course is 7 days.

· Extensions are only granted in exceptional circumstances and documentary evidence is required.  Please refer to the extension policy in the course specifications.

· External students must be able to provide proof of postage on the due date with their assignment.

· This assignment is not a team-based assignment, and must be prepared and submitted individually.  

· You must correctly reference your sources of information using the Harvard referencing style.  Copying word for word from the text or other sources without using quotation marks and providing references including page numbers is plagiarism.  Plagiarism attracts severe academic penalties and may result in failure in this course.  Refer to the updated and revised edition of the Communication Skills Handbook for the correct style.
· Before commencing this assignment, please refer to the assessment website at http://www.usq.edu.au/course/material/mkt2001/
Assignment objectives

After completion of this assignment, you should be able to:

· Demonstrate an understanding of how to develop an IMC plan including developing IMC objectives, and apply these concepts to a promotional situation
· Demonstrate an understanding of the role of support media within the overall IMC plan

· Prepare a formal report on an IMC program using correct report writing format 

· Correctly reference sources of information using the Harvard referencing style

Your task

This assignment builds on the analysis that you conducted for assignment 2.  For this assignment, you should assume that you are the brand manager for the product selected in assignment 2.  

One of your key tasks is to develop an integrated marketing communications plan for the financial year 1 July 2007 – 30 June 2008.  You are required to briefly address the overall IMC mix in the first part of the assignment.  However, due to time and word limits, you should focus on support media for the second part of the assignment.

You are required to prepare a formal report that includes the following:

· Letter of transmittal to the CEO (1 mark)

· Title page (1 mark)

· Executive summary (5 marks)

· Table of contents (1 mark)

· Formal introduction (1 mark) 

· Brief background (6 marks)

· A brief introduction to the company and the product

· Provide a description of the main consumer target market on key segmentation variables and identify the most likely response hierarchy used by the target market when processing messages for the product.  You should simply provide this information for the marker’s benefit; no justification is required as this was addressed in assignment 1.  

· Develop overall IMC objectives based on the relevant response hierarchy (5 marks).  – Refer to figure 7-3 (p.201) for an example (but note that you will need to adapt these to your response hierarchy and ‘good’ (SMART) objectives are specific regarding what you want to achieve, measurable (quantified), achievable, and refer to the target market, and time-framed.  Refer to examples provided in the lecture slides.
· IMC mix

· Which elements of the IMC mix will be used?  Justify your decisions.  (18 marks)
· How will the elements be integrated to achieve synergy and a consistent theme? (7 marks)

IMPORTANT: Due to time and word limit constraints, you should focus on support media only from now on. Refer to chapter 13.  
You are to discuss two (2) different types of support media that would be used to promote the product.  You must provide a clear rationale for each type being used (deal with each one at a time):
· Briefly describe the general type of support media that will be used (2 types x 2 marks)
· What are the advantages of the support media and how do these apply to your situation (product, target market, and response process)?  (2 types x 3 marks)
· What are the disadvantages of the support media and how do these apply to your situation? ( 2 types x 3 marks)
· What are the specific objectives for the support media?   Write ‘good’ (SMART) objectives.  That is, what is the specific role/purpose of the support media within the overall IMC?  (2 types x 5 marks)
· Describe the support media strategy.  Be specific here re what it will look like, what form it will take, what it way say, how it will say it etc.  (2 types x 5 marks)
· Option:  EITHER present an illustration of the support media (that is create a dummy or prototype) OR discuss how the audience for the support media will be measured (2 types x 2 marks).
· Conclusions (2 marks)

· Summary of recommendations (2 marks)

· List of references (1 mark)

· Appendices (if required)
· Evidence of using relevant sources of information in addition to the set text (5 marks)

Presentation marks (5 marks) will also be awarded for correct report format, spelling and grammar, in-text referencing, labelling of table, figures and appendices etc.  Please ensure that you have followed correct report format as outlined in the revised and updated Communications Skills Handbook.
Notes on Assignment Three
· You can access information on the products via the Internet.  You should NOT contact the firm except to request publicly available information such as annual reports, brochures etc.  Please note that the objective of the assignment is to test your knowledge of the theory and your ability to apply the theory to the case.  If a piece of information is not readily available from public materials (observation, the Internet, company annual reports, brochures etc), then please use your common sense and make a realistic assumption.  If you make an assumption, please state in brackets (assumed) after the assumption has been made.

· You must demonstrate your knowledge of relevant theory from texts and other recommended readings.   You should use at least one other textbook, as well as relevant articles and sources to support your arguments.
· You should use tables and diagrams wisely to present your material in a concise and readable manner.  Tables and diagrams are not included in the word count but must be accompanied by a short discussion of the key issues presented in the table or diagram.  Tables and diagrams must be numbered and labelled and included in a list at the end of the table of contents.







