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SYNOPSIS

This course provides the student with the essential elements pertaining to the area of
electronic commerce together with its implications upon the commercial environment. The
course will introduce students to the various business models that are used within electronic
commerce, technology concepts, identify marketing issues, and be familiar with ethical
issues. Students will also obtain an understanding of payments systems, security and legal
issues, together with the taxation implications, government policies and future trends relating
to electronic commerce. Students enrolling in this course will need to have IBM or IBM
compatible hardware and software and have access to the Internet.

OBJECTIVES

On successful completion of this course students should have:

• developed an understanding of the electronic commerce framework, business
models and technology principles;

• an understanding of the importance of the Internet to marketing; recognise common
Internet marketing mistakes; identify and reach Internet customers; and recognise
important Internet marketing strategies;

• develop an understanding of why database marketing is important and recognise
the privacy issues relating to database marketing;

• an understanding of the role of communication in supply chains, the benefits of
electronic means of carrying out transactions, the concepts of EDI, intranets and
extranets, and how the Internet facilitates business-to-business transactions;

• developed an understanding of the role of electronic payment systems in
e-commerce based systems, secure credit card based systems, electronic cash and
micropayments and special issues that affect on-line payments systems and an
understanding of Internet banking;
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• an awareness of the security issues pertaining to electronic commerce;
• developed an appreciation of the legal and ethical issues associated with electronic

commerce;
• a basic understanding of the taxation implications of commercial trading on the

Internet;
• acquired an appreciation of the Federal Government policies associated with

electronic commerce and the future trends in electronic commerce.

TOPICS

Description Weighting (%)

1. Introduction to the electronic commerce environment 10.00

2. Understanding of the importance of Internet marketing 10.00

3. Understanding of database marketing 10.00

4. Business-to-business sales: EDI, intranets and extranets 10.00

5. Electronic payments systems and Internet banking 10.00

6. An awareness of the security issues pertaining to electronic commerce 15.00

7. Legal and ethical issues 15.00

8. Taxation and electronic commerce 10.00

9. Government policy and future trends in electronic commerce 10.00

TEXT and MATERIALS required to be PURCHASED or ACCESSED:

Books can be ordered by fax or telephone. For costs and further details use the 'Book Search'
facility at http://bookshop.usq.edu.au by entering the author or title of the text.

Lawrence E, Corbitt B, Tidwell A, Fisher J, & Lawrence J, 2000 Internet Commerce:
Digital Models for Business, 2nd ed, John Wiley & Sons Australia Ltd., Brisbane.

REFERENCE MATERIALS

Reference materials are materials that, if accessed by students, may improve their knowledge
and understanding of the material in the course and enrich their learning experience.

Kalakota R, & Whinston A Electronic Commerce: A Manager's Guide, 1997, Addison
Wesley, Reading, Mass.

Schneider, P. & Perry J. 2000 Electronic Commerce, Course Technology, Cambridge, MA.
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STUDENT WORKLOAD REQUIREMENTS

ACTIVITY HOURS

Assessment 20

Directed Study 56

Private Study 60

ASSESSMENT DETAILS

Description Marks Out of Wtg(%) Required Due Date

EXAMINATION (2 HOURS) 100.00 100.00 Y END S1
(see note 1)

NOTES:

1. Students will be advised of the official examination date after the timetable has
been finalised.

OTHER REQUIREMENTS

1 Course weightings of topics should not be interpreted as applying to the number
of marks allocated to questions testing those topics in an examination paper.

2 Mechanised erasers, mobile telephones and other electronic media are not permitted
in exam venues.

3 The examination will be restricted. Students will be allowed to bring a quiet,
battery-operated non-programmable calculator into the examination. Dictionaries
are NOT to be used in the examination. Students are NOT permitted to write on
the examination question paper during perusal time. Students are NOT permitted
to retain the blue examination paper.

4 To be assured of a passing grade in this course, students must attempt the
examination and achieve at least 50% of the available marks for the course. Final
grades for the course will be determined by the student's performance in the
examination. To be assured of a B grade students will be required to obtain an
overall mark of 65%. To be assured of an A grade students will be required to
obtain an overall mark of 75%. To be assured of an HD grade students will be
required to obtain an overall mark of 85%.
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